
 

_____________________________________________________________________________________________________ 
CIPEEX – Congresso Internacional de Pesquisa, Ensino e Extensão  

v.3 (2022) - ISSN: 2596-1578  
 
1 

 

 

THE IMPACT OF FOOD MARKETING ON THE LIVES OF 

CHILDREN AND ADOLESCENTS  

 

Bruna Marra de Carvalho1 
Fernanda Sampaio Santos2 
João Pedro Mendes Souza3 

Natállia Gabriela Silva Gomes4 
Ariadne Cruvinel Silva5 

Sara Fernandes Correia6 

 

Food marketing directly influences the lives of children and adolescents, resulting in the high 
consumption of unhealthy foods in this age group, which can be demonstrated by the numbers: 
among the 1 billion obese people worldwide, 340 million are adolescents and 39 million are 
children. (WHO, 2022). First of all, this mini integrative review aimed to analyze the effects of 
food advertising on children’s habits. For this, a data search was used as a methodology through 
the US National Library of Medicine (PubMed), between the years 2019 and 2022, based on 
Health Sciences Descriptors (DECS): “child”; “adolescent”; “diet”; “healthy”; “eating”; 
“marketing”; “nutrional requirements”; “social media”; “food industry”; “nutritive value”; 
“television”; “dietary sugars”; using the boolean AND between them. In view of this, a significant 
increase in the consumption of low-nutrient diets was observed in children who saw influencers 
whit unhealthy snacks. There was an abundance of advertising about unhealthy foods every 
day to children, which had a negative impact, as the obesity and cavities, because of increase 
in high-caloried products in the diet of minors. To conclude, it is fundamental to make the 
quantitative exibition of nutritious food and high-calorie products egalitarian, added to the 
restriction of bad tecnics in advertisements, with the aim thah the target public is seen not as 
profit, but as indivduals in training.  
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