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This work was presented during the IX Cultural Exhibition of the Dentistry Course in the format
of a photographic exhibition. Fake News or fake news has become popular through social
networks. It is characterized as fake news, but it is written to convince its readers that a fact or
an event is real. This news has a great power of dissemination, that is, they go viral on social
networks reaching a large number of readers, and the greater this number, the greater the
impression that they seem more and more true and legitimate. Many people believe that the
news is true, either by the source they received or by the subject, and increasingly share without
checking the origin or veracity, reaching the objective for which the fake News was created.
Fake News became popular during the North American elections in 2016 and its target audience
is people with a lower level of education who end up choosing social networks as a source of
information. It is always good to point out that the strategy is to deceive the reader. It can be
compared to gossip, but with the immense power of dissemination.
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