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Resumo:

Devido a caréncia da humanizagéo no processo de saude e doenca e a importancia do tema, foi fundado em
2015, por académicos de medicina do Centro Universitario de Anapolis — UniEvangélica, o projeto Doutores
da Gargalhada, destacando a figura do palhagco como fator fundamental no elo entre salde e humanizacao.
O projeto tem por objetivo evidenciar a importancia da atividade ludica, através da arte de palhacadas,
cantigas e teatro, como cofator na promocao de saude, na medida em gque se demonstraram como forma de
melhorar a afetividade, sensibilidade, escuta e dialogo dos pacientes. E aplicado nos Trés seguintes cenarios:
O Hospital Santa Casa de Misericordia, Abrigo de idoso Jesus Cristo € o senhor e o Orfanato Instituto
Pequeno Abandonado Luz de Jesus, sendo que as duas instituicdes se encontram na cidade de Anapolis,
Goiads. Os Doutores da Gargalhada utilizam de abordagens lidicas que visam minimizar e atenuar 0s
impactos causados na hospitalizagdo, contribuindo para o tratamento humanizado, em que o conforto e
sorriso gerado servem como um cofator auxiliador para o tratamento desses pacientes.
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EXPERIENCE REPORT

PERSONALIZATION OF THE CLOWN FIGURE FOR THE PROMOTION
OF HUMANIZED HEALTH IN THE GARGALHADA DOCTORS PROJECT

Abstract:

Due to the lack of humanization in the health and disease process and the importance of the theme, the
Doctors of the guffaw project was founded in 2015 by medical academics of the University Center of An4polis -

UniEvangelica, highlighting the figure of the clown as a fundamental factor in the link between health and
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humanization. The project aims to highlight the importance of play activity, through the art of clowning, singing
and theater, as a co-factor in health promotion, as they have been shown to improve the affectivity, sensitivity,
listening and dialogue of patients. It is applied in the following three scenarios: The Hospital Santa Casa de
mercy, Shelter of the elderly Jesus Christ is the lord and the Orphanage Little Institute Abandoned Light of
Jesus, being that the two institutions are in the city of Anapolis, Goiés. use playful approaches that aim to
minimize and attenuate the impacts caused by hospitalization, contributing to the humanized treatment, in

which the comfort and smile generated serve as a cofactor to help these patients.
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