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The objective of this project is to use the Net Promoter Score (NPS) metric as a basis
for developing an online tool that aims to measure users' interest and satisfaction with
products, places and services. This online platform is designed with an intuitive and
friendly interface with the main objective of clarifying users' doubts about relevant
products, places or services. To ensure a personalized approach, we aim to implement
NPS surveys that can be adapted to the specific context of each assessment. The
Platform uses online data collection tools and online survey systems to collect user
responses. Furthermore, we use advanced statistical analyzes using special software
such as Excel, SPSS, R or Python. These analyzes include, among others, statistical
methods to assess the significance of results, regression analysis, cluster analysis.
Our goal is to provide valuable and accurate insights that help you continually improve
relevant products, places and services.
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